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A section of central Iowa that runs from Ames to Des Moines will receive a new branding campaign today, when
Capital Crossroads unveils its official plan to market the corridor as the go-to place for the bio science industry.

The organizers of Capital Crossroads, a multiyear vision plan for central Iowa, will reveal the campaign and a
new name for what has been dubbed the Capital Corridor at an event today.

Crossroads will make the announcement at 10 a.m. at the World Food Prize Hall of Laureates, 100 Locust St.

The corridor is intended to make central Iowa a hub for agriculture and bioscience companies.

If successful, organizers hope the corridor would resemble California's Silicon Valley and similar corridors that focus on one type of industry.

When choosing how to market the corridor, Steven Zumbach, co-chairman of the Capital Corridor campaign, said organizers settled on going more
specific.

"We believe that bioscience, with emphasis on ag bioscience and technology, is a place where Iowa could plant its stake," said Zumbach, a lawyer at Des
Moines' Belin McCormick law firm.

"We felt that at least we had reasons to go specific and then underneath that is the brand, which we will announce on Monday," Zumbach said.

To lead the effort, Capital Crossroads recently hired Brent Willett to serve as the executive director of the soon-to-be-renamed Capital Corridor.

Willett previously served as president and CEO of the North Iowa Corridor Economic Development Corp.

Willett said the corridor's branding campaign is meant to build on central Iowa and the state's already-existing ag bioscience assets, which include Iowa
State University in Ames, DuPont Pioneer in Johnston and other companies that rely heavily on science and technology.

"Regardless of the sector that you are targeting, you work off of your existing assets," Willett said.

Bob Marcusse, CEO of the Kansas City Area Development Council, said a region building on its established strengths is vital when attempting to make a
corridor work.

"One of the key premises of successful economic development is, you want to start with a strength," Marcusse said. "Ideally, you want to start with a
cluster that is already in place and then expand from there."

Eight years ago, the Kansas City economic development officials started a campaign to market its area as an "animal health corridor."

Now, Marcusse said the corridor extends from Manhattan, Kan., to Columbia, Mo.

Marcusse said that didn't happen simply because the region got a new name.

"For us it's been very successful," he said. "But it's not something where you can wrap a brand around it, do a little bit of advertising and then sit back and
wait."

Zumbach agreed and said it will take more than a brand to make the corridor successful.

"We need to take the brand and then we need to know how to use it to produce outcomes," he said.
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